The globalization of culture presents new challenges for society to be more creative in 
Introduction
The history of civilizations and great works is determined by the creative minority and environmental conditions [20] . The creative minority in Toynbee study defined as a small group of people or individuals who create new forms of social process and are able to influence the majority to achieve progress. Study about creative minorities are still relevant to answer the challenges and problems in cultural globalization era. Ife (2013) explains that cultural globalization follows a similar pattern to economic globalization. Cultural globalization and this has an impact on the existence sometimes very difficult for community to preserve their own unique local culture and traditions.
Cultural globalizations it is also becoming increasingly commodified. Local cultural traditions are an important part of a sense of community, and help to provide community with a sense of identity.
The 2nd ICVHE The Ife view is relevant with the real conditions in Indonesia regarding the readiness to face the globalization of culture as well as exploit the opportunities in the era of creative economy. The fact that the traditional arts and various cultural of Indonesia fade, disappear and become extinct as a result of cultural globalization requires us to perform preventive and creative efforts in the rescue. On the other hand, there are also some interesting facts that the art of indigenous Indonesian tradition is able to globalize and globally, such as batik, wayang, gamelan, angklung and some other traditional arts.
The success of angklung development at local and international level would be interesting to learn about how local culture can exist, globalize and give added value when collaborating with tourism industry development.
Creativity and the Invention of Tradition
Creativity in the socio cultural context is born from a condition and potential of individuals in their interaction with the environment of society and culture [16] . A person who creates a new creation in the process is influenced by the social condition of his community ( [3] : 125). Furthermore, Supriadi (1994) explains that creativity is an individual phenomenon and socio cultural collective phenomenon. New creations have a tendency to be more easily accepted by society if they do not contradict with existing traditions, or refer to the old traditions that are in society [5] . A creation that has become a tradition tends to be sustainable and has many impacts on society, both direct and side effects [5, 6, 15] .
The study of creativity and tradition which in this case focused on invention of tradition Saung Angklung Udjo. According to Hobsbawm (2000) the invention of tradition is a set of fair practices, in accordance with generally accepted rules or norms, through the establishment of values, norms in certain behaviors that take place through repetitions associated with past history. This process are needed formalization and ritualization whose characteristics refer to the past that happened and done repeatedly.
Furthermore, Hobsbawm, (2000) explains that the invention of tradition is one effort in designing social and environmental conditions so that creativity can be expressed, formalized and become a ritual in the life of the community.
In the local context of Indonesia, there are several studies that are quite relevant to this discussion is the study conducted by Shahab (2001 Shahab ( : 2004 The invention of tradition cannot be separated from the creative leader's (leadership aspect). In order to complete and refine this study, the authors used Max Weber concept of authority. Weber describes authority as a possibility that a person will be obeyed on the basis of a belief in the legitimacy of his or her right to influence. There are three types of authority systems; traditional, charismatic and legal rational [13] .
Method
This research used qualitative approach. Qualitative research is a method to explore and understand the meaning that by some individuals or groups of people is considered to be derived from social problems [2] . This study aims to explain the reasons for 
Creativity and Invention of Tradition Saung Angklung Udjo
The existence and development of Saung Angklung Udjo (SAU) cannot be separated In 1965, Udjo Ngalagena began preparing angklung performances around, to introduce angklung to the community. Udjo's success in developing angklung Sunda he continued with the main intention 'want to participate build culture and art' [8] .
In 1966 Udjo Ngalagena designed a socio-cultural environment to preserve and develop Sundanese art in the form of angklung studio. The emergence of this angklung studio is also Udjo's response to the reality of angklung traditional art that has been functioning more as entertainment to be angklung that serves as an education through the establishment of angklung art gallery that previously was not yet and is not known in the community. The Angklung studio then known as Saung Angklung Udjo (SAU).
Years later, Creativity at Saung Angklung Udjo continue to grow and develop so as to make its presence stronger at both local and national and even to international. In another bigger impact that is with SAU as a cultural tourism destination.
Leadership in the Process of Preservation and Development of Cultural Tourism
Invention tradition cannot be separated by the presence of an initiator and leadership aspects. The process of the invention tradition that occurs in Saung Angklung Udjo cannot be separated from the figure Udjo and leadership. Through his leadership, Udjo was able to create a formal organizing system in developing SAU.
The figure of Udjo Ngalagena is seen as a figure, an individual agency that has charisma. According to Weber (2012: 99) , charisma is divided into two kinds: the innate (virtue of natural endowment) and artificial. Artificial charisma is defined as the charisma that can be artificially generated on the individual through a difficult and extraordinary way.
Charisma Udjo is an artificial charisma because he succeeds in creating great work, creativity around the world and he was born as a village boy, a peasant child not of Udjo's charismatic leadership as proposed by Weber (2012) is successfully supported by competence and fully supported by family and society so as to make SAU as a sociocultural institution whose existence is recognized by the world community. Through his leadership, Udjo able to form a social structure and develop that creates creativity products in the form of endurance, production of performances and other arts activities of angklung traditions which then become creativity with the community so that it continues to be sustainable.
Through the development of cultural tourism, Udjo tries to evoke the uniqueness of local culture in the form of traditional art, the creation of a Sundanese environment so as to strengthen cultural ties, and provide access to society to create and work. Saung
Angklung Udjo as an object of tourist attraction did not escape from the influence of globalization. SAU responds to the development of modern culture by preparing a cultural tourism attraction that is not only to be enjoyed by local tourists but also foreign tourists. It makes the international standard in every service and performances they provide, ranging from reception guests, performances, souvenir shop, brochures and others.
The influence of globalization and the development of international tourism has an impact on the demand for more creative and varied cultural performances. This is an opportunity that encourages the creativity of the community to showcase the culture with packaging that attracts foreign tourists. To answer these opportunities, local communities construct their culture based on their cultural references and their understanding of the expectations of tourists. Through this understanding, in SAU, local culture is packaged, reproduced, created and promoted as a tourist attraction as well as a cultural richness that must be preserved and should be proud of. Ultimately, the ideals of the founding Saung Angklung Udjo, namely to preserve Sundanese art and introduce it to the foreign world can succeed because SAU remain grounded in the tradition of art, on the other hand coupled with creative packaging that is not boring to be enjoyed. At this point, after more than 50 years Saung Angklung Udjo recognized to be one of the iconic cultural tourism of Sunda.
Conclusion
Cultural globalization provides many opportunities if the creative process continues in society. The strength of Udjo Ngalagena as a creative individual has proved that local art has been successfully preserved through an invention of traditional, so that it provide various impacts for the community. Udjo was able to create Sundanese arts in the form of education, production, and performances that focus on angklung studios such as 'miniature of Sunda village' as one of the icon of Sundanese culture tourism.
Creativity in the form of the invention of tradition can occur and persist with their leadership and creativity Udjo Ngalagena sustainable. SAU existence has been proved that the art of angklung tradition is able to exist not only at the local level but has worldwide amid the challenges of cultural globalization. The success of the invention of tradition saung angklung udjo can be a model of synergy of preservation and development of cultural tourism especially for tourism industry actors and government.
